
 
 

How To License Your Music To TV & Film
Workshop 3: Building The Ultimate Song Pitch 

VETTING 
•  One of the most important things you can do for your music career is set up a way to get
input from trusted listeners. A vetting system for your songs. This way you’re not second-
guessing what might work in licensing and what won’t. Your focus group will be listening to
your songs objectively like a music supervisor will and not through rose-colored glasses which
we are all guilty of sometimes when it comes to our own music. Because we spend so much
time creating our music and it’s a process that’s naturally very close to us, there is often a
disconnect between how we feel about it and how others hear it. They don’t know the
backstories to the songs, they don’t know how you felt when you wrote it, and more
importantly if they are new listeners they don’t know you. Everything you put into your song
has to come out of that recording in less than 4 minutes, most often. In the case of industry
people, including music supervisors who receive hundreds of songs a week (sometimes even
daily), your song has to say everything in a matter of seconds.  
 
•  There is a very simple tool you can use to effortlessly get your song listened to and that’s
vetting your music. By letting your trusted listening group, who listen to lots of other songs in
their daily life, tell you what’s working for them and what isn’t, is incredibly invaluable. The
beauty of this strategy is almost nobody uses it. Most of the decision making about the writing
and recording of a song normally comes down to the artist. Then sometimes their engineer or
producer, and then even more rarely, their significant others, family, and close friends who
love everything they do anyway. You want a group of impartial listeners who are going to give
you honest feedback. You’ll see patterns in this feedback that will give you a crystal ball to see
how others are perceiving the world that you reflected in your songs. Even if you aren’t that
artistic about your writing and you’re just trying to get a song on radio or to go viral online, the
very same things apply. Sometimes you might even get the opposite reaction from your
listening group’s feedback. A song you think belongs in the trash can might just be the right fit
for what you’re targeting.  
 
•  Now if you’re an artist through and through and you’re creating cutting edge music that only
you understand how it should be, you may not need a vetting group. Sometimes advice in the
wrong context can water down a brilliant or daring idea, as is the case of deciding everything
by committee. But for licensing your music there is nothing more valuable than your own built-
in focus group. Your specific job vetting your songs is directing the brain power of the group
using specific questions about what you’re trying to achieve. You do this by asking them
different sets of questions in the creation stages of your song, from the writing, to the
recording, to the mixing. If you don’t ask the right questions at the right time, it will be hard to
pull apart the most valuable parts of the information you’re getting.  
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VETTING...continued 
•  Simply asking someone what they think of the song is not going to be very helpful. For
example, asking them who your vocal reminds them of is extremely valuable for how it might fit
into a playlist for a show that you’re targeting. It’s something that you can use to target your
music in a more refined way and put in the description of your song for the music supervisors
when you pitch it. This is the same method movie and TV studios use to target their
programming by using focus groups and pilot episodes. This is an advanced marketing
technique that will be highly effective for improving your writing and recording and perfecting
your song pitch. 
 
•  The idea is to leverage this at different stages of your music creation. One very effective
juncture is just before you mix your song. You want to ask your listening group specific
questions about your song production before you commit to a mix. At this point your music,
lyrics, hooks, tempo, key, instrumentation, sounds, and arrangement are finished and you want
to know what elements within that production translate your song the best. What are people’s
favorite parts and how do they compare to the reference songs you’ve used from your
research? Some of the answers you get back may surprise you. It may turn out that the guitar
line you came up with didn’t get a lot of love, but the beat or drums did. It might show you that
the spirit of the song doesn’t lie as heavily in the vocal like you thought, but the emotion of the
string part resonates more with your average listener. You’re leveraging these different
perspectives to arrive at the best song pitch possible, but you’re still the chef in the kitchen and
get the final say. 
 
•  After you get the results of your survey, then it comes time to pick out the patterns. You don’t
want to pay attention to a few outlier opinions no matter how much you agree with them. You
want to look for the common themes in what your group is telling you. As you go through the
series of questions at each stage and then start to average them as a whole, at the end you get
this amazing picture of what the average listener thinks of your music. Remember the questions
you are going to ask them are less about whether they like your song, but about particular things
that are going to help you target it. Sometimes you won’t like what you hear, but wouldn’t it be
great to know this so you can change what you do in the future? Whether or not you choose to
act on this advice, the important thing is to consider the main themes and avoid cherry picking
only the things you personally like. Try not to just pick the things you agree with and ignore the
things you don’t. That’ll just land you right back where you started. 
 
•  How do you put this listening group together? You can start with friends and family, but make
sure you pick ones who are going to be honest with you. A better way is to start on social media
and your circle of acquaintances in your music circles. Also, other musicians, fans, and even
some paid services that you can use to get a larger group together who are completely
impartial. 
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